
Yongmin Chen, Professor 
PhD, Boston University, 1992 

 
FIELDS 

Industrial Organization • Microeconomics 

 
CURRENT RESEARCH INTERESTS 
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“Competitive Differential Pricing” (with J. Li and M. Schwartz), RAND Journal of Economics, 2021.  

“Discount Pricing” (with M. Armstrong), Economic Inquiry, 2019. 
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“An Optimal Rule for Patent Damages under Sequential Innovation” (with D. Sappington), RAND J. of Econ., 2018. 

“Bundled Procurement” (with J. Li), Journal of Public Economics, 2018. 
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“Entry and Welfare in Search Markets” (with T. Zhang), Economic Journal, 2017. 

“Differential Pricing when Costs Differ: A Welfare Analysis” (with M. Schwartz), RAND J. of Economics, 2015. 

“Interpersonal Bundling” (with T. Zhang), Management Science, 2015. 

“Refusal to Deal, Intellectual Property Rights, and Antitrust,” J. of Law, Economics, and Organization, 2014.  

“Profitability of Product Bundling” (with M. Riordan), International Economic Review, 54: 35-57, 2013. 
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“Price and Variety in the Spokes Model” (with M. Riordan), Economic Journal, 2007. 
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“Marketing Innovation,” Journal of Economics and Management Strategy, 2006. 
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“Trade Liberalization and Strategic Outsourcing” (with J. Ishikawa and Z. Yu), J. of International Economics, 2004.  

“On Vertical Mergers and Their Competitive Effects,” RAND Journal of Economics, 32: 667-685, 2001. 

“Promises, Trust, and Contracts,” Journal of Law, Economics, and Organization, 2000.  

“Oligopoly Price Discrimination and Resale Price Maintenance,” RAND Journal of Economics, 30: 441-455, 1999. 

“Equilibrium Product Bundling,” Journal of Business, 70: 85-103, 1997. 

“Multidimensional Signaling and Diversification,” RAND Journal of Economics, 1997. 

“Paying Customers to Switch,” Journal of Economics and Management Strategy, 1997. 

“On the Use of Ceiling-Price Commitments by Monopolists” (with R. Rosenthal), RAND Journal of Economics, 1996. 

“Asking Prices as Commitment Devices” (with R. Rosenthal), International Economic Review, 37: 129-155, 1996.  
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